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Abstract 

Since 1990, the Swedish heritage sector is expected to extend its interface towards the civil society and market oriented interests, especially in the field of place marketing. In this context different kind of entrepreneurial behaviour are supposed to generate positive effects in the relation between economy and social capital as cultural heritage. Tourism is one of the most rapid growing industrial sectors in the world and is recognised as an important part of regional growth. This is especially notable within rural regions characterized by structural problems, marked administrative territories and a vulnerable economy. Different kind of tourist attractions in these regions is often based on old industrial infrastructure, workplaces and environments that scope several municipality units. 

The basic assumption is that small municipalities with mental obstacles for cross border cooperation are trying to find new areas and platforms to increase their ability to provide good services to an acceptable cost. In some cases local engagement and management in the sector of cultural heritage could be recognized as catalyst for attitude changes and new thinking in relation to increase co operation projects between rural municipalities. 
This phenomenon is principally viewed in two ways. First, the modification through cultural entrepreneurship and organisational tourism planning indicate that the sector of cultural heritage could provide a platform for municipalities to modify their relations. Secondly, destination concepts also promote attitude-changes in the relationship between the local municipalities concerning co-operation and joint actions with the purpose to develop the whole region. This discussion highlights future challenges in decision-making for rural planning that will satisfy needs expressed among entrepreneurs working with heritage assets and their relation to planning and managerial authorities.
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